Understanding and improving
the e-commerce packaging
sorting process

Study results
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General structure of the study

We analyzed consumer perception around e-commerce packaging and identified levers of action to improve
sorting, and thus the collection and recycling of these packaging.
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Establishing a national overview of
the sorting gesture of these
packages by the French e-
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Identifing ideas at different stages
and levels of the packaging to
facilitate and improve sorting and
recycling.
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Year 2020: explorations and experiments

December 2020

January-March
2020

3 journeys evaluated Observe

Quantitative online Video-ethnography (4-6h)
1005 interviews 12 households IDF/Rennes

Prototype

2 Sprints FabLab Observe
October-November 2020 =« .= -~

(prototyping and
iterative testing)

March 2020

Quantitative
framing

NAT REP online
2000 interviews

September 2020 Invent Widen
2 webinars behavioral
sciences European Benchmark
1 workshop
N

generated) \0666
Aet March 2020

May-June 2020
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The key steps in design thinking

EXPLORATIONS EXPERIMENTS DISSEMINATION

Do
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Food products are the
most frequently
purchased
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é sectors in 2020 é
Z Z
7777222224

(C 18/02/2021 | Etude emballages de E-commerce | Diffusion libre

Online shopping frequency on the rise in 2020
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aT ST
At least once Has bought
a month on the
/ internet

Wagque 1 Vague 1

% Food items 99 +4 79 47

% Beauty products 25 =z 70 32
Clothing, shoes, fashion

/ accessories 2% *3 +3

/ Books, CD/DVD, video games 20  +3 87 +3

/ Housing accessories, DIY 18  +4 +1

Tech and electronicitems 9 +1 +2

% Furniture and decorations 9 +1 a2 =

Household appliances & +2 86 2

DA
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A3. How often do you buy the following products on the internet?
Base : Ensemble (1005)



Diverse delivery methods: at home remains privileged

2,3 average delivery modes
(% 2,3 for families

2,5 for 25—-34-year-olds
2,7 among large buyers (+21 parcels per year)
91% have their
parcel delivered to
their home

(average for 2000 and 1005 participants. Poll
March 2020 and December 2020)
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Popular channels: at
home in their
presence, in the
mailbox, in relay +10pts in urban areas
point/La Poste +5pts in rural areas
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Strong increase in
click and collect over
2020
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Understanding the e-
commerce packaging
sorting gesture

Results of the exploratory study

2
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5 major themes

01

E-commerce packaging:
what are consumers'’
expectations?

Large packages to store
smaller ones
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Opening: the high point
of attention

Reuse and
reutilization: a
strong trend

03

Say-Do Gap of the
sorting gesture



01

E-commerce
packaging: what are
consumers’
expectations?
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Packaging's primary function: protecting the product

SIS S ST
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Very important  Rather important Not important at all ‘ Agree | /

The product is well protected | S - R, | 08 %

B2. What is important to you in the packaging of a product purchased on the internet?
Base : Ensemble (2000), mars 2020

MMy

Itis well closed I ' B e 93 /
It’s clean and in good condition IIIEIGNGEGN GGG [| /
/

VWWWWWWWW
% According to e-buyers, the concepts of product protection and packaging safety are %
é most important at more than 94% é
Z - What function comes in 2nd place? Practicality or environmental |mpacts'? é
Iz %
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Environmental impacts in 2nd place

/i

B2. What is important to you in the packaging of a product purchased on the internet?

7 %
% e e R e 2 Very important  Rather important Not important at all Ag-l!-ee Z
/ The product is well protected 76 22 i 08 %
% It is well closed 72 26 1 08 %
It is clean and in good condition 1
é It has not I?een opened and closed T4 20 2| g: - é
% It uses the right amount of plastic j: :2 S gz Z
Itis recyclable 49 40 3] 89

//////////////// //////////////////////////////////////////////////////////////// %

/// ////////////////////////////////////////////////////%

/ Enwronmental impacts come in 2nd place ahead of the %

ticality of th k !
/ practicality o e pacC aglng /

/
% - E-buyers have high expectations about environmental %
% aspects /

0007 /////////////////////////////////////////////////////////
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A perception of packaging that does not meet expectations

B1. In general, what do you think of the packaging of the products you buy on the internet? What are their qualities? What are their flaws?

Base : Ensemble (2000) |
QUALITIES | FLAWS

General qualities 31% 25% Unsuitable

good quality / nothing to criticize / : poorly sized /too large/disproportionate
well-wrapped i / don't fit in the mailbox

15% Bad for the environment

waste generators/overpackage /
including plastic/foam/styrofoam/
not eco-friendly/not recyclable/not reusable

Strenght 27%
solid/robust/resistant/shock-resistant/ :
rigid/strengthened/padded/thick

% WWWWWWWWW
/ Expectations are all the higher because environmental aspects are the least well valued on existing

N

packaglng (oversize and environmental impacts)

700 7777777777777/
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Play the video :

14


https://vimeo.com/528282529/c6b3975aaf

Strong expectations for a solution substitutive to plastic

22z

92%

Agree that products should no longer
be individually wrapped in plastic
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92%

And as many are expecting for plastic to be
replaced by another type of protection, as
effective

il i M M
AN

N\
N
\
X
\
\
\
N
\
\
\
\
X
\
\
\
N
\
\
\
\
i\\\\



02

Opening: the high point
of attention
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Opening U
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DA JOR
Arrival

A highlight at the opening of the package which contrasts with the rest of the route
After receiving it, the opening does not take long, the goal: to discover the contents of their "gift"
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From the fastest
- Hand-torned
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To the most careful

—> careful cutting of scotch
tape, bags with a knife or
scissors (if possibility to
return)

« | try to be careful so that if it does
not suit me, | return it with the same
packaging [...] otherwise | would
have torn with the hands »

(Nabil, Family, appart., Paris 13)

Including for the packaging of
the products themselves

18



PLEASURE of e-commerce buying

« Easy, no schedules

« Comfortable, delivered

« Saving time and energy

« High availability and product choice

» Attractive prices, free returns
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EFFORT of sorting gesture

* Requires some thought

» Linked to dirty/waste

» Takes time/energy

* Not rewarding or attractive

- Cumbersome S

« | think this place is dirty ~
(vellow bin). People throw

« It's a chore, and she’s
Iways waiting for me to go to
bed, in my pajamas, to tell

_ me | have to take out the
away anything. » trash.. »

(Mathieu, Rennes) (Nabil, Paris 13)
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Say-Do Gap of the
orting gesture
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A majority of e-consumers systematically sort their packaging

F1. You would say that in general regarding the packaging to be sorted (plastic, cardboard, metal)...
Base : Ensemble (2000)

You sort them sometimes

INDIVIDUAL
SORTING
Systematic or

You sort them systematically

sometimes

(C 18/02/2021 | Etude emballages de E-commerce | Diffusion libre
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Play the video :

22


https://vimeo.com/528281536/14ab01bf82

Plastic elements cause the most sorting errors

80% Good 59% Good 5 % Good
dnNSWwWers on the dNSWers for plastic dnNSWwers for plastic
sorting of paper and envelopes cushioning elements

cardboard items
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Doubts also for the cushioning elements

T4

 1in 5 people is not sure where to
put the plastic cushioning
elements.

« 58% think plastic packaging aren’t

recyclable.
4
2 ! {4
Cushioning Foam Polyethylene Bubble Wrap

particles (Base: 979) foam (Base: 862)
(Base: 1038) (Base: 976)

)
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The size and shape of the item may influence
the perception of recyclability

C2. Pour quelles raisons estimez-vous que cef éléments n'est pas recyclable
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What is the best support for the sorting instruction?

% According to 50% of e-buyers, the best é But less than 1 in 10 people remember
7, support for the sorting order is the parcel % seeing a sorting instruction on the
l(;gtruct/ons ? Bisg Eirhselr(nbl ;(11(;)05)1% @ pestwaytomiorm youorthe soring E % paCkaglng
---------------------------------------------------- !

On the sorting bin / dedicated
space

By SMS at the delivery “

By email when order is confirmed

By SMS when the package is
shipped lﬂ
the loca
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Physical and dimensional constraints added
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A

8% of e-commerce buyers report dropping their packages off the bin
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A ripple effect of bad practices

/7772772727272

In the city centres

ee« we have no yellow bins but
because as we have a lot of
lastics, we put everything in
a carboard box the evening

they pass »
(Shopkeeper, Arpajon)

Refuse workers collect these deposits.

Some municipalities indicate this possibility of
deposit on their website.

)

At the neighborhood, district and even
city level this creates a form of
"normalization™

In common and
collective spaces

« when | moved | was throwing

boxes everywhere and

removing my name on the

Q labels so as not to be frowned
upon from the building »

(Clémence, Paris 12)

Nl ZNnnnn
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Intrinsic motivations out of sync with the right sorting gesture

aQ « we put everything in a bag because
when the refuse workers come, they

put things everywhere and at least

there we are certain that it will go Iin

the truck, not on the road or outside »
(Julien, Draveil)

ZWWWWWWWM

A gesture of nesting to "serve" in the desire to "do well"

/2277222777777
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Large packaging often stored

Y zzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzz2zzzzzzzzzz2zzzzzzzzzzzzzzzzzzzzzzzzzzz2
They can be stored, sometimes for over a month, before being thrown.

28% stored it 10% stored it
Of e-buyers store the bulkiest before throwing it away

]

before throwing it away

packaging (excluding envelopes)
before getting rid of it

More than 6 months
store them for more than a month Between one 4 24
six months

when stored
\J Between a week
and a month

Y/ /Y //

ANV NN\
NlIIHZHD DN
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"The easiest thing for me would be
to put everything in one box and
take it all downstairs »

Matthieu., Rennes)

32



14% of respondents said that packages should
be nested before they are placed in the sorting
bin.

To make it take up less space in the trash / sorting bin
To make it easier to transport

To not lose elements in the transport to the bin

To not dirty the bin

(C 18/02/2021 | Etude emballages de E-commerce | Diffusion libre

This gesture of nesting is quite visible in reality,
especially for the envelopes

33
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Eeuse and
reutilization: a
strong trend
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Play the video :

35


https://vimeo.com/528280519/ea34abc461

E-buyers who plebiscite reuse

G9. Would you say it is important for you to be able to reuse the packaging of a product purchased on the internet?

Base : Ensemble (1005)

G10. What types of use in particular would you like to be able to reuse your packaging for? Such as...

Base : A ceux pour qui c’est important de pouvoir réutiliser ses emballages (857)

Not important at all

Very important

TOTAL
IMPORTANT

Rather important

C 18/02/2021 | Etude emballages de E-commerce | Diffusion libre

... packaging for a package to be returned

... container for items to be stored

... material for manual activity
(cutting, DIY with children...)

... protective element (painting, DIY)

... container for other items to throw away

... material for another activity
(kindling for chimney, door wedging etc..)

36 -



A strong trend towards reuse

%////////////////////////////////////////////

r a move, for a friend, for his grandfather who
es DIY, a gift box, artistic activities, school, etc.

design to facilitate flattening and reuse.
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E-buyers reuse their e-commerce packaging. This opens up perspectives in the

2z

/ Internet resales
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« This envelope is almost new. It
would be a shame to throw it
away. I'll keep it in case | need it
[..] | keep the cardboard in my car
and | cut pieces for when | sell on
the internet »

(Sébastien, Family, appart.,
Rennes)

A
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Plastic envelopes reused less often than carboards

//////////////////////////////////////////////////////////////// 2224

/

/
« Oh well | did not
e understand, | did not cut
as | should’ve »

(

Jocelyne, Senior, House,
Rennes)

The return tape is often cut awkwardly:

Due to the "excitement" and speed of the opening,

» But also to the lack of visibility / reading of the instructions on the
packaging,

» And finally the existing “hollow" fold in which they "slide" the scissors.

.
.
%
_

D1. The last time you received a package of this type, what did you do with it? Z
é « I didn't cut it
O ~ & properly, it doesn't
matter as | have to
send it back I'll tape
it down »

You immediately dumped itinthe vy, ve stored it

garbage or deposited it in the efore throwing it away
bin/sorting container

(Maryléne, Senior, §
House, IDF Arpajon)

NN

/ z
/////////////////////////////////////////////////////////////////////////////////////////////////////////////////////A
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Returnable packaging, a possible solution but that seems to generate constraints

E1. Some internet stakeholders are considering offering a delivery with a returnable package, i.e. it would have to be re-deposited at a relay point or the delivery of the delivery
could be picked up. Do you agree with the following statements regarding the consigned package :
Base : Ensemble (2000)

Fully agree Rather agree Fully disagree AGSI:EE
It reduces waste from e-commerce packaging 87
It's eco-friendly 87
82

I'd be in favour of it.

37 50
30 47
17 41

This seems easy to manage

(C 18/02/2021 | Etude emballages de E-commerce | Diffusion libre 39—



Conclusion and
opportunities




A journey to the right sorting gesture full of pitfalls

Physical and Dimensional
constraints

SORTING

GESTURE

Packaging
Ecommerce

Motivational

Obstacles
Difficulties

to go beyond routine

Difficulties in
understanding, visibility and
perception of information

Social and Cultural
Constraints

Red= significant barrier
= moderate barrier
(Sreen = no barrier

(C 18/02/2021 | Etude emballages de E-commerce | Diffusion libre 41



Several levels of emotional bias

"I don’'t think it's any "I don’'t really like
use” doing it"

Changing the

Waiting for emotional

results

character

| understand why | do This is not an

it, it echoes my desire unpleasant moment
to recycle well

C 18/02/2021 | Etude emballages de E-commerce | Diffusion libre

"I'd like to do it, but
it doesn’t bring me
anything”

Bringing
extrinsic
motivations

What | do is valued and
it brings me something

"l could, but
between us, I'm not
that kind of person”

Working on
identity

motivation

| do it right because
that's how it should be
done / that others do

"I don't think I'm
capable of doing the
right thing, it's too
complicated for me"

Feeling in
control of the

gesture

It's clear and easily
accessible to all

42



The 5 key lessons of the study

Qtrong consumer expectations

in terms of environmental
impacts and plastic
substitution

Qhe opening of the package is

a high time when the attention
Is at its maximum.

arhe sorting gesture in a real

setting reflects bad practices
because it is ungrateful and
requires a consumer effort

Large packaging is used as a
container for smaller items,
resulting in sorting errors

(€ 18/02/2021 | Etude emballages de E-commerce | Diffusion libre

After that, it's often too late
1/3 of e-buyers reuse their

packaging, and growing

interest in re-use: packaging
have several lives

43
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Exploring solutions

2
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The main levers to activate and their stakes

Single-material packaging Opening the package: the
uncompromising on product highlight of attention
protection

Say-Do Gap of sorting

Intermediate and sorting

reduced

container: inadequacy to be Reusing plebiscited

(C 18/02/2021 | Etude emballages de E-commerce | Diffusion libre
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60 ideas from creative brainstorming
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The top 5 ideas
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Prototyping

Let’s experiment and prototype in
a FAB LAB
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PROTOTYPING ALLOWS YOU TO TEST
THE RELEVANCE OF IDEAS ALMOST
INSTANTANEOUSLY
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Prototyping: the right message at the right time

Personalised sorting Animated sorting instructions Personalized sorting
instructions sent by SMS at (GIF) instructions on invoice
delivery

Your order has been
delivered! Remember to
sort its packaging, it will
be recycled and
valorized! @ Tip:
Separate and fold the
elements before sorting
ggr?ngbg?l?;:ts'? & is easy to sort!
https://consignedetri.fr/

Surprise your parcel...

ot &%
Thank you for trusting us we:;: ,,,.ﬂ*:':::rw\.-
#RecycleTogether g
Confirming your order ‘ﬂ
IT40071345792 was ]
delivered at wWOMAED i
15bis Rue Léon
Giraud 75019 PARIS )
open from 9:30AM to
1PM, Monday through
Friday. 3
Damart & Citeo

Locker : N°3 Code: 3478

Think about bringing a
bag with you. You can
leave your cardboard
packaging there._ It will
be reused.&

Take advantage by
sending your parcels at
the same time._
Everything is available
on site at the Parcel
Workshop.3< &2

= O
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Prototyping: single-material packaging protecting the product

The « fuzzy » envelope

C 18/02/2021 | Etude emballages de E-commerce | Diffusion libre

Honeycomb cardboard

The gift wrap

53



Prototyping: solutions that facilitate flattening

The super strip

C 18/02/2021 | Etude emballages de E-commerce | Diffusion libre

The pull — strip ‘la tirette’

The cardboards box

54
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From prototypes to user journeys

1 2 3

ObjeCtiveS That e-commerce customers That e-commerce customers That e-commerce customers
put all their packaging in the stop placing their packaging don’t nest the packaging of
"sorting" bin outside the bin (especially different materials

large cartons).

L
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e N, .00, 7
e Ve N N

Online

Packagin
sine Signage instructions

structure

Exploration
axis

Packaging
Retrival
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From prototypes to user journeys

1 2 3

ObjeCtiveS That e-commerce customers That e-commerce customers That e-commerce customers
put all their packaging in the stop placing their packaging don’t nest the packaging
"sorting" bin outside the bin (especially made of different materials

large cartons).

 ——0— 00—

éﬁfﬁfﬁiﬁ/{{////////////////\//// 2 g
4 Y4 ) 4 )

Online
Signage instructions

L

Packaging
structure

Exploration
axis

Packaging
Retrival

\ VAN J - AN J \ J
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Des prototypes aux parcours utilisateurs

#2 #3
Journey Journey
Super strip The parcel workshop
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* Pre-opening and opening sorting instructions

» Fitted and protective single-material packaging
« Easy opening

+ Flattening

* Avoid nesting

C 18/02/2021 | Etude emballages de E-commerce | Diffusion libre




1 : \

9
al! Bouygues 4G 14:55 & 55% M. ‘
< DAMART (1)

Text Message
Today 14

Surprise your parcel...

() MESSAGES ' |

DAMART
Surprise votre colis ... IS easy to sort!

...est facile a trier !

Damart & Citeo
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Journey adherence rate: 89% (completely: 36%)

+ -

Non Nesting Mixed perception of protection
. o/ b . .

* 62% understand that items must be gﬁo{"etcfgg”dk the object will be well

placed separately in the sorting bin Primary packaging material

 If packaging the product in another

Open Wrap = enveloppe mar’{_enal, drop in the correct answers on

sorting

« Allows to bring together the elements

. : : Instructions
of the same material to bring to the bin .
26%)  less effective on smalloer elements and
(26% different materials (32% in Residual

Household Waste)

« Sorting instructions printed on internal
paper wrap not consulted enough.
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#2 Journey Super Strip

// 7 A

. Sortlng instructions at each pre-opening step
(order, confirmation, delivery, invoice)

« Easy opening bulky packaging

» Flattening easier to put in sorting bin

* Avoid nesting
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< Continuer mes achats

Mon panier

ME5344

Aspirateur CTL MIDI | CLEANTEC FESTOOL -
574832

(17 avis)

1437,06 €

Vendu par Quincaillerie-Angles

- 1

‘ Retirer ‘ Mettre de cote

Your packaging will be bulky!

Remember to fold it and to leave
nothing outside your sorting bin!

TOTALTTC 1437,06 €

Vous disposez d'un code promo ? Vous
pourrez  l'ajouter au moment du
paiement.

Valider mon panier

3 visa @ @ 1y




Good News ! Your order has been shipped

Hi,

We are happy to inform you that your order thas been shipped.

Date de livraison ; Adresse de livraison :

28 sepd. 2020 WCIMA Achats
15bis rue Léan Garawd
oD Faris - Francs

ipkre rasmeD die Sl - CAGR00T 14 3E0E

En cas dimpossibilité de notifier ces avanes au transporiewr lors de la récaplion, vous
pourmaz nous contacher wia volre aspace | , &n cliguant sur “Assistance an

ligne®.

bderci de vobre compréhansion

CITE@ x gimanomano

By your side to recycle

Your order has been shipped.

Remember to sort this packaging. It will be recycled and
valorized
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/ 1 week later
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11:14

Mano Mano -

iMessage
Aujourd’hui 11:13

Your order has been
delivered! Remember to
sort its packaging, it will
be recycled and
valorized! @ Tip:
Separate and fold the
elements before sorting
them ¢HDoubts? ¢
Sorting guide
https://consignedetri.fr/
Thank you for trusting us
#RecycleTogether
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miotools.fr

MisTools GmbH  Erich-Teigner-Allee §9-T3 04229 Leiprig  Allemagne

Monsieur Quentin Perchais
15 Bis Rue Léon Giraud

W cliemnt : 258271
75018 PARIS Date : 25.08.2020
N* de dacument : 2020-31263
FRANCE
Page E 1de
FACTURE n° 2020-31263
Po  Quantit N Désignation Prix unit. € Prix brut €
5. é d'article (TVA comprise) (TVA comgrise)
1 1UVC 341831180 Aspirateur CTL MIDI | CLEANTEC FESTOOL - 574832 1437€06
Poids total : 12,100
Montant net kg ( Participation aux frais de port 6,58 € ) 1437.06 €
+20 % TVA de 21,75 € 287 41€
Montant brut 1724, 47€

@ManoMano X @”fE@

A vos cotés pour bien trier !

Votre commande vous a été livrée!

Pensez a trier son emballage, il sera recyclé et valorisé |
Séparez les éléments avant de les trier.

Astuce: Tout se plie pour vous aider.

Un doute? le guide du tri
https./fwww.consignesdetri.fr/

Merci de votre confiance !
#ensembletrions
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Consumer feedbacks (panel 1,005 people)

Journey adherence rate: 93% (completely: 40%)

7

NI

§\\
\
N\
X
\
\
\
\
\
\
\
\
\
\
\
\
\
X
\
X

A/

Protection /
* 93% think the object will be well

protected
Flattening

« 92% it will be convenient to deposit in
the sorting bin

Nesting

« 70% understand that items must be
placed separately in the sorting bin

TR

%%

@

C 18/02/2021 | Etude emballages de E-commerce | Diffusion libre

N

G IIITITIIIII I I I 77777777777 77777777 77707 7777777777777 7777777777

////////////////////////////////////////////////////////////////
Reuse

« 22% regret not being able to reuse the
packaging

Sorting Instructions

Sorting instructions on the invoice not
visible enough - little consulted.

« The GIF arrives too early in theg'_ourne :
it should have been sent at the time o
delivery.

Persistence of doubts about plastic
sorting

\\\\\\\\\\\\\\\\\\\

\
\
\
\
\
\
\
\
\
\
\
\
\
\
\
\
X
\
\
N\

~
[¢;]



#3 Journey parcel workshop

2 ///////////////////////////////////////////////////////////////%
/ Pre-opening sorting instructions /
/ Limit saturation internal containers and sorting /
: o
% Space suitable for large cartons %
% Limiting home storage %
/ Maklng it easier to flatten /
/ it easier to reuse /
7
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eee00 Sprint LTE 4:26 AM 75%

< Messages Name Details

Confirming your order
IT40071345792 was
delivered at WOMAEQD
{}15bis Rue Léon
- Giraud 75019 PARIS
open from 9:30AM to
1PM, Monday through
Friday.

Locker : N°3 Code: 3478

Think about bringing a
bag with you. You can
leave your cardboard
packaging there. It will
be reused. ()¢

Take advantage by
sending your parcels at
the same time.
Everything is available
on site at the Parcel

"~ Workshop.& &
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Toute {infa sur la ville |

IAFA Le 3975
Inf Pgris.fr
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I’'m picking-up my I’'m sending a
package parcel

Opening my
paclage

ssssessses

o 2
4

If the packaging is

reusable

| deposit the different elements in the
green bin

%

For the paper, plastic and
cardboard that cannot be
reused

ssesssscnss

| put them in the dedicated yellow bin

I’m preparing a
parcel

Using the elements left in
the green bin

| glue my shipping
slip

Printed beforehand at
home

| leave my parcel in
the « send » locker

Respecting the number on
the shipping slip
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I’'m picking-up my
package

sessssssssss

“Opening my
paclage

If the packaging is
reusable

| deposit the different elements in the
green bin

.
.
.

L T

For the paper, plastic
and cardboard that
cannot be reused

Ssessssnsnas

| put them in the dedicated yellow bin

e
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I’'m sending a
parcel

I’m preparing a
parcel

Using the elements left in
the green bin

| glue my shipping
slip
Printed beforehand at

home

| leave my parcel in
the « send » locker

Respecting the number on the
shipping slip
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Consumer feedback (panel 1,005 people)

Journey adherence rate: 95% (completely: 54%)

oty Z 7 ¥
7 7 |
SMS 7 Zipper system

» Clear on possibility to leave packaging at the parcel

workshop (98%) Inadequate zipper visibility in case of

Parcel Workshop Operation cushioning elements

* 97% find instructions clear on how to operate and : .
reuse « Consider a pusher on an external side
Nesting

* 74% understand that items must be placed
separately in the sorting bin

Zipper

*  60% find the zip-puller effective for flattening,
facilitating sorting and avoiding nesting
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39% of e-commerce customers imagine opening their parcel on site

J2. If you received a package in a parcel workshop, would you say that you...
Base : Ensemble (1005)

Rather open it
on the spot

Rather open it at home.
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Tz

A workshop that facilitates the filing of
sometimes cumbersome packaging

1. Pedestrians and cyclists are very appreciating of
the approach

2. Avoids deposit in the street / city bins

SN

remains to be optimized

The space available to leave the packaging

The management of furniture and "misplaced"
elements »

An opening privacy zone (not visible to all)
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Conclusions
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Flattening simplified by packaging design

« Makes storage and reutilization easier for the consumer and prevents the risk of nesting.
The parcel workshop

« Good lever for the development of reutilization and good educational support on the right sorting
gestures that the e-consumer can continue to implement at home.

* Reduces container saturation (intermediate and sorting) at home
Sorting instruction messages

« Mail or SMS effective by relying on a moment of attention of the e-consumer (before the opening but not
too early), and allow a better understanding of the sorting gesture.

Mono-matériau
« Beware, for the consumer, the packaging from e-commerce = packages for parcels
Think user journey and not just packaging
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